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GENERAL INTRODUCTION

CHAPTER ONE
SPORT TOURISM:
NEW CHALLENGES IN A GLOBALIZED WORLD
RICARDO MELO AND CLAUDE SOBRY

1. Introduction
The interest in both active and passive forms of sport, and in travel for
leisure purposes, are two defining features of late 20th century and early
21st century societies (Higham & Hinch, 2009). The intersections between
these two social phenomena have been gradually increasing and, in this
regard, sport tourism has become a field of interest recognized by both
academia and commerce.
The first publication referring to sport tourism was published by the
Central Council for Physical Recreation in 1966 (Anthony, 1966),
describing the role sport could have in tourism. In the twenty years
following this publication, other commentaries on the relationship between
sport and tourism appeared sporadically (Weed, 2009). Some examples are
found in the work of Williams and Zelinsky (1970) and Baker and Gordon
(1976) and concern the potential of mega-sports events such as the
Olympic Games, and winter sports market in Scotland, respectively. The
work of Glyptis (1982), examining sport and tourism in five European
countries, stands as the starting point for a growing and sustained body of
literature on the linkage between sport and tourism. Other studies during
the 1980s focused on the benefits of hosting international major events
such as the Olympic Games (e.g. Armstrong, 1985; Kolsun, 1988; Lazer,
1985; Ritchie, 1984), and on the potential of sport and tourism to assist in
the regeneration of declining economies (e.g. Beioley, Crookston, &
Tyrer, 1988; McDowell, Leslie, & Callicot, 1988).
Since the 1990s there has been a growing body of literature about sport
tourism, and a number of reviews have been published in different formats
(Weed, 2009). These have included those commissioned by sport or
tourism agencies (e.g. Jackson & Glyptis, 1992; Standeven & Tomlinson,
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1994), strategic overviews derived from invited conference keynotes (e.g.
Weed, 1999; Gibson, 2002), introductory chapters (e.g. Gibson, 2003;
Weed, 2005a), and papers published in journals (e.g. De Knop, 1990;
Gibson, 1998). Despite the very useful overview these provide about sport
tourism research, four general problematic points have been highlighted: i)
they are all essentially narrative literature reviews; ii) they make no
distinction between different types of works; iii) they were written for
different audiences, such as policymakers, academics and researchers, and
students; and iv) they lack an evaluation of the research in the area (Weed,
2006b, 2009).
More recently, Weed (2009) wrote a meta-review, exploring previous
reviews on sport tourism. Weed’s (2009) findings pointed to several works
which debate core concepts about sport tourism (e.g. De Knop, 1990;
Gibson, 2002; Glyptis, 1982; Hall, 1992; Jackson & Glyptis, 1992;
Redmond, 1991; Standeven & Tomlinson, 1994; Weed, 1999, 2005b; Weed
& Bull, 2004), the categorization of sport tourism (e.g. De Knop, 1990;
Gammon & Robinson, 1997, 2003; Gibson, 1998, 2002; Glyptis, 1982;
Hall, 1992; Jackson & Glyptis, 1992; Jackson & Weed, 2003; Kurtzman &
Zauhar, 1995; Pigeassou, Bui-Xuan, & Gleyse, 1999, 2003; Redmond,
1991; Robinson & Gammon, 2004; Standeven & De Knop, 1999; Weed,
1999, 2005b; Weed & Bull, 2004), and the relationship between sport
tourism and tourism and sport (e.g. De Knop, 1990; Gammon & Robinson,
1997, 2003; Gibson, 2003; Pigeassou et al., 1999, 2003; Robinson &
Gammon, 2004; Sofield, 2003; Weed, 2005b; Weed & Bull, 2004). Moreover,
Weed (2009) found that the most substantial research area in sport tourism
is the impact of sport tourism events, followed by the behaviour of sport
tourists participating in nature and adventurous activities, while golf and
skiing are the two most researched sport participation areas.
Since the 2000s, and with the increasing maturation of the sport
tourism field, the growing body of research has tended to incorporate a
range of perspectives, disciplines and research methods, in an attempt to
move from describing “what” sport tourists do, to understanding “why”
they do it (Gibson, 2004; Higham & Hinch, 2006; Weed, 2006a, 2009).
Since the end of the 20th century, a number of books focusing on sport
tourism have also been published. The first one written in English was by
Standeven and De Knop (1999), and provided an overview of the status
and the relationship between sport and tourism, including destination
analysis, planning, management, and impacts. Later books have focused
on sport tourism manifestations and impacts (Gammon & Kurtzman,
2002), sport tourism operations and marketing (Turco, Riley, & Swart,
2002), sport tourism development (Hinch & Higham, 2003), sport tourism
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economic, social and environmental impacts and issues (Ritchie & Adair,
2004), sport tourism participants, policy and providers (Weed & Bull,
2004), planning, development and management of sport tourism
destinations (Higham, 2005), and more recently, sport and tourism in
terms of globalization, mobility and identity (Higham & Hinch, 2009).
Others have focused on different subfields of sport tourism, including
sport and adventure tourism (Hudson, 2003), water-based sport tourism
(Jennings, 2007), and heritage, sport and tourism (Gammon & Ramshaw,
2007). Two other books republished papers from previous publications on
sport tourism (Gibson, 2006; Weed, 2008).
The existence of quality peer-reviewed academic journals in sport (e.g.
Journal of Sport Management, European Sport Management Quarterly,
Sport in Society) and tourism (e.g. Journal of Vacation Marketing, Current
Issues in Tourism, Tourism Review International), publishing articles and
special issues on sport tourism, and the existence of the Journal of Sport
Tourism since 1993 (relaunched as Journal of Sport & Tourism in 2006) is
another marker of the legitimacy and maturation of sport tourism (Weed,
2008).
Sport tourism is now also relatively well represented on the circuit of
international conferences (Weed & Bull, 2004). The first known conference
that included a sport tourism theme was the Recreation Management
Seminar, in 1986, organized by the Great Britain Sports Council (Sports
Council, 1986). Sport tourism has also been a specific theme in other
conferences such in the Leisure Studies Association Conference, the
European Association of Sport Management Congress, the TEAMS Travel, Events, and Management in Sports, and the Illinois Sport Tourism
Conference (Gibson, 2002; Weed & Bull, 2004). The first World
Conference on Sport and Tourism that aimed to discuss the relationship
between sport and tourism was held in 2001, in Barcelona, by the World
Tourism Organization (WTO) and the International Olympic Committee
(IOC). This resulted in a report (Keller, 2001) that didn’t represent any
advance in further cooperation between the two organizations (IOC/WTO).
In December 2013, the International Research Network In Sport
Tourism (IRNIST) organized its first Sport Tourism Conference at the
University of Lille 2, France, dedicated to “Sport Tourism and Local
Sustainable Development: Prospective of Globalization Effects, Actors
Strategy and Responsibility” [the proceedings can be seen in Sobry
(2016)]. Created in 2010, IRNIST is an international network of academics
and professionals working in the sport tourism field. The purpose of
IRNIST is to develop international and interdisciplinary collaboration to
create strategies and methodologies, and to disseminate knowledge, in
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order to enhance local sustainable development through sport tourism.
In December 2014, one year after the first conference, the Sport
Tourism Conference 2014 (STC’14) was held in Coimbra, Portugal,
organized by Coimbra Education School. This was the second edition of a
series of conferences about sport tourism, developed within the scope of
IRNIST. STC’14 aimed to gather together researchers, professors, students
and professionals interested in sport tourism, to stimulate research and to
disseminate scientific knowledge. It provided a platform for inter-disciplinary
discussions and comparative approaches, enhancing knowledge and
experience while promoting scholarly cooperation and collaborative work
between researchers from all over the world. STC’14 brought together a
wide variety of topics related to sport tourism studies within the theme of
“Sport Tourism: New Challenges in a Globalized World”.
Globalization, in all its complexity, has emerged over the past two
decades as one of the key conceptual and theoretical points of discussion
in the social sciences and is “an emergent, evolutionary phenomenon
which results from economic, political, sociocultural and technological
processes on many scales rather than a distinctive causal mechanism in its
own right” (Hall, 2001, p. 22). Sport and tourism, as social phenomena,
accompany and are accompanied by globalization: they exhibit its
manifestations and act as agents of its processes. In this context, sport
tourism offers fertile ground to study the complexities and contradictions
of global processes. There is no single, widely accepted definition of
globalization (Higham & Hinch, 2009), the processes of which are
complex and powerful. However, there are key characteristics of the
concept that are consistently raised by a variety of authors, including
(Higham & Hinch, 2009): i) the accelerated compression of time and
space; ii) a growing interdependence that crosses traditional spatial and
non-spatial boundaries; iii) an uneven distribution of impacts; and iv) an
increasing flexibility of production.
Within this thematic, it was the intention of STC’14 to discuss the
challenges that globalization has brought to sport tourism, considering its
threats and opportunities. STC’14 also aimed at linking academic studies
to real market needs. The subtopics suggested at STC’14 were directly
linked to this idea: policies, development studies and sustainability studies
to increase positive impacts and reduce or eliminate negative impacts;
innovation, competitiveness, management and event studies, to improve
organizations and best practices; market approaches to suit offer and
demand; analysis of new trends to understand the tendencies of the market
and to project new research problems and new research lines; and the
history of sport tourism as a way of predicting the future. In summary,
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there were 56 presentations and four keynote speeches at STC’14 [all
abstracts can be seen in Melo (2014)]. Participants represented 22 different
countries including: Australia, Belgium, Brazil, Canada, Croatia, England,
Finland, France, Germany, Iran, Italy, Malaysia, Morocco, New Zealand,
Poland, Portugal, Romania, Scotland, Slovenia, South Africa, Spain, and
the United States of America. As far as the most represented topics are
concerned, one must highlight that there were eleven presentations on
sport tourism events, ten on sport tourism management, eight on
environmental, economic and socio-cultural impacts, and seven on sport
tourism and new consumption spaces. These represent 64% of the total
conference presentations, demonstrating the trend of research in sport
tourism.
This book is, in this regard, the outcome of an invitation by Cambridge
Scholars Publishing to publish the best papers that resulted from STC’14.
Sport Tourism: New Challenges in a Globalized World is a book that aims
to reflect on the new challenges imposed by the globalized world. The
chapters included in this book are expected to function as open doors for
sharing knowledge and as a platform for reflection on these issues.

2. Structure of the book
This book is composed of four parts, each containing three chapters,
including an initial introductory chapter. It is the intention of the editors to
lead the reader through a logical sequence so that each chapter builds on
the previous chapters. The book is also structured to present a balance
between theoretical and empirical works.
The first part of the book is dedicated to (re)thinking sport tourism in
the globalized world and the challenges it faces, in order to contextualize
and position sport tourism research in academia, as well as in the market.
In this context, Claude Sobry and Joris Vincent, in the second chapter,
examine the role and place of researchers in the study of sport tourism in a
globalized world. They explore the principles of the code of conduct for
research integrity, and analyse specifically the scientific studies focusing
on sport tourism which integrate the social responsibility within the
research framework, in light of the external and economic obligations that
the researcher must follow. Their conclusion is that the researchers'
responsibility has multiple intricate facets, all of which are linked and
include, produce, network, share and spread their knowledge.
In the third chapter, Derek Van Rheenen, Sorina Cernaianu, Claude
Sobry and Fabien Wille focus on the epistemological challenges underlying
the sport tourism field in the 21st century. This chapter examines the

Sport Tourism: New Challenges in a Globalized World

7

perceived problem in this field, and elucidates what scholars and
practitioners know (or believe they know) at the nexus of sport and
tourism, despite professional rifts, epistemological tensions and cultural
biases within the larger community. This is an attempt to analyse the
challenges of the sport tourism field from past to present, seeking to
envision future prospects for an evolving epistemology.
In the last chapter of the first part of the book, Ricardo Melo and Rui
Gomes employ a socio-cultural approach, to understand the development
of nature sports, one of the most important subfields of contemporary sport
tourism. This fourth chapter starts with a proposal for the definition of the
concept of nature sports, and continues with an analysis of the evolution of
nature sports in chronological order, culminating in exploring the link
between sports, leisure, tourism and nature, that the nature sports concept
encompasses.
The second part of the book is dedicated to exploring the new
challenges for global and local event sport tourism, the highest profile
product within sport tourism.
The fifth chapter, developed by Jesyca Salgado-Barandela, Ángel
Barajas and Patricio Sanchez-Fernandez, focuses on the key factors in
event sport tourism, from an economic perspective. These authors present
relevant elements, along with sport events typologies, as a tool for
improving decision-making processes and providing better management
solutions, in order to create a positive economic impact where these events
are being hosted.
Elsa Pereira, Margarida Mascarenhas and Gustavo Pires’s chapter aims
to contribute to the understanding of the sports events’ potentiating
process in the strategic management of a nautical sports events portfolio.
In presenting this work, the authors tried to respond to the call for the need
to shift the focus of research in this area from impacts to leverage. One of
the conclusions drawn by the authors is that the strategic management of
small-scale events, focused on the destination image promotion, may
benefit from the fact that such events occur seamlessly, in a circuit with
several stages, whose hosting is done by cities with nautical features.
The seventh chapter discusses the integrity and sustainability of
sporting events. Exploring the case of rugby events, John Saunders
presents the changes in sport and sport cultures in response to
globalization, especially regarding internationalization, professionalization,
and commodification. The central argument used in this chapter is that the
concern with authenticity is going to be an essential component of the
sustainable sport tourism experience.
The third part of the book addresses some issues related to sport
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tourism development in a globalized world.
Active sport tourism for people with disabilities is the topic of chapter
eight, written by Eugénia Lima Devile and Andreia Moura. The authors
discuss some growth trends in accessible sport tourism, especially
regarding the accessible market demand, and present new challenges and
the main adapted responses for active sport tourism. Moreover, in seeking
to understand the benefits of active sport tourism for people with
disabilities and the involvement and awareness of the different providers,
they analyse some examples of good practice that have been emerging in
Portugal, which provides a backdrop of positive change in this field.
Ricardo Gomes’s and Luís M. Cunha’s work aims to present a new
methodology for the assessment of the sports value of the coast, using the
area under the influence of the captaincy of the port of Figueira da Foz, in
Portugal, as a model. The beach sports value index was created by
considering the beach area, sport facilities present in the coast, sport clubs
and organizations, sports events, athletes, touristic capacity, and the total
population of the municipality. The authors finish the chapter by
presenting a beach sports classification system ranging from one to five
sports stars, based within three categories: welcoming capacity; beach
sports; and nautical sports. This classification allows sport tourists to
choose the best destination for their (active or passive) participation.
The tenth chapter reveals the work of Francisco Silva and Maria do
Céu Almeida on nature sport tourism on small islands, looking at the
Azores Pico Mountain Climb case study. Built from a top-down approach,
the chapter begins by looking at the positioning of the territory in an
international context, and then presents tourism (especially nature-based)
as a strategic sector for the region, down to the positioning of this product
within the range of nature-based tourism products available in the Azores.
This is complemented by a bottom-up approach, which looks at
destination supply characteristics and context. The authors conclude that
the small island territories, without the opportunities of the tropical or of
the cold island territories, need to adopt a tourism development strategy
that takes specific strengths into account.
The fourth part of the book is dedicated to understanding participation
in sport tourism activities.
The eleventh chapter, written by Ricardo Melo, presents a literature
review about nature sports, a special form of sport tourism developed in
natural or rural places. The chapter attempts to present the main theories
and frameworks used to understand nature sports participation, namely
sports cultures, serious leisure, voluntary risk-taking, motivations and
experiences, and constraints. The theories and frameworks provide very
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powerful insights into the study of sport tourism participation in general,
and nature sports in particular, and respond to the suggested proposal
change in research focus, from “what” sport tourists do to “why” they do
it.
The active winter sport tourists in two German highlands are used for
segmentation purposes in the twelfth chapter. Five segments of winter
sport tourists were found, based on destination choice criteria. These were
labelled as Alpine skiers, non-specific sport tourists, multi-skiers, want-itall sport tourists, and cross-country skiers. Moreover, those segments were
characterized according to socio-demographics and travel characteristics.
The findings of this study will be useful for the development of new
marketing strategies for these specific highland destinations. Further,
Alexander Hodeck and Gregor Hovemann make a call for future research
projects in this field, proposing international and collaborative projects to
compare sport tourists from different countries and within several
destinations in an international context, taking into consideration that sport
tourism is a global phenomenon.
The final chapter of this book, by Francisco Campos, Ana Cristina
Portugal and Ricardo Melo, seeks to analyse sport tourism participation
from the perspective of serious leisure in the context of surfing activities.
The work focuses on the segmentation of surfers in Portugal by the
seriousness of their surfing involvement. The two defined segments were
profiled according to their socio-demographic characteristics, surfing
profile, surfing travel behaviour, surfing destination attributes preferences,
and serious surfing qualities. The results of the study provide important
information for the decision-making processes of several stakeholders of
the surfing destinations.
Altogether, these chapters portray some of the most important current
research interests in sport tourism, and some of the challenges faced in a
globalized world.
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PART ONE
(RE)THINKING SPORT TOURISM

CHAPTER TWO
THE RESPONSIBILITY OF THE SPORT TOURISM
RESEARCHER
CLAUDE SOBRY AND JORIS VINCENT

1. Introduction
The concept of sport tourism appeared during the 1980s, simultaneously
in literature from Europe and the United States of America (USA), to
define a set of practices belonging to both the fields of sport and tourism
(Glyptis, 1982). The expression “sport tourism” first appeared in the
heading of an article in 1987 (De Knop, 1987), and the first book on this
subject dates back to 1995 (Drayer & Krüger, 1995).
The World Tourism Organization (WTO), which classifies tourism into
several categories (business, historical, religious, gastronomic, oenological,
etc…), does not see sport tourism as independent from other touristic
phenomena. Yet, this body organized the Johannesburg 2009 International
Summit on Tourism, Sport and Mega Events. It shows that the
international bodies believe in the economic interests of this part of sport
tourism, even if the analysts - mainly academics - are still debating these
interests.
At first glance, it appears that the definition and the very notion of
sport tourism generates debates and controversies between various groups
of actors and political, economic and/or scientific institutions. Considering
those debates and following the Charte Nationale de Déontologie des
Métiers de la Recherche (National Code of Conduct for Research
Integrity)1, it seemed logical to wonder about the place, status and role of
1

The Charte Nationale de Déontologie des Métiers de la Recherche (National
Code of Conduct for Research Integrity) was signed in Paris on January 29th, 2015,
by the French Universities, represented by the Conference of University
Presidents, CNRS, Inserm, Inra, Inria, IRD, Cirad and the Curie Institute, to define
the criteria necessary for an upstanding and rigorous scientific approach. This
charter is a national version of the major international texts already in existence:

